
Creative Solutions to 
Drive Event Engagement





The ALS Association is 
still working to create a 
world without ALS. 

COVID only changed HOW WE DO IT

WHAT WE DO 

HAS NOT CHANGED



Passion



ALS Walk Your Way



Walk Supply Boxes



Golf and Galas



Corporate Opportunities 
CEO Soak and the 
Business Community Challenge



Facebook Challenges



Walk to Defeat ALS App



Strava



Technology for Virtual Events
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Make Your 
Donors the 

Hero



Five Essential Human Truths

Feel LOVED

Feel that they BELONG

Protect their SELF INTEREST

Find MEANING

Be RESPECTED



Human Engagement Cycle

KNOW ME

KNOW ME

ENGAGE ME

VALUE ME

APPRECIATE ME



Rank by 
Relationship

F L I P  T H E  A B C  M O D E L



Discover 
the WHY

BU I L D  T H E  R E L AT I O N S H I P

I D E N T I F Y  T H E  W H Y



T R Y  I T  O U T !

Interactive Activity



Diagnosed with ALS

First Name 

of a VIP

Text message or email

General Mills

Verizon

Wife, 2 young kids

Large extended family

Played college Basketball

Grew up on a farm

Fundraises $70,000

Secured sponsorship from company

Gives from IRA

Walk to Defeat ALS

Research trial participant

Attends D.C. Advocacy Days

Potential Board Member

Feature at the Gala

Engage his family more



Event

Individual 
Campaign

Wealth Engine 
Screening

Major Donor

Sustainer

Planned Giving

Volunteer

Board Member

Mission Strategic 
Initiatives

Committee 
Member

Empowerment & 
Circle of 
Influence 

EVENTS ARE YOUR DONOR GATEWAY



“We Cannot Become What We Want, 
by Remaining What We Are”.

- M a x  D e  P r e e



•Now’s my time to 
hear from you!

Q U E S T I O N S ?



#2020RAISE


